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A UNIQUE SERVICE

defagto

PLATFORM

S | SimplyBiz

FINTECH & RESEARCH SUPPORT SERVICES
v
WHO WE SERVE
Product providers Intermediaries Consumers

Design better products and distribute them more

effectively

v
THE VALUE WE CREATE

Serve more customers, more effectively

WHAT SETS US APART

Make smarter financial decisions

Unrivalled market
penefration

Largest UK financial product
database

Trusted brand, expert
analysis

Proprietary financial
planning fechnology

Leading regulatory and
business support
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FINTEL BRANDS

*ﬁ

defagto S | SimplyBiz

The UK’s leading financial information, The UK’s largest provider of business
ratings and fintech business and regulatory support
EUMERE Int diari Product id C Int diari Product id
CUSTOMER BASE ntermediaries roduct providers onsumers ntermediaries roduct providers
Professional Adviser Awards winner - 5 consecutive years
INDUSTRY LEADING 98% AWARDS AWARDS AWARDS AWARDS AWARDS
BRANDS 2018 2019 2020 2021 2022
WINNER WINNER WINNER WINNER WINNER
consumer awareness finance professional awareness
PROVEN TRACK 29 years of helping everyone make 20 years of inspiring financial professionals o
RECORD smarter financial decisions shape a better future
DIFFERENTIATED Financial product Trusted brand, Proprietary Leadingregulatory  Unrivalled market ~ Complete service &
PROPOSITION database expert analysis fintech & business support penetration technology platform
el 63% 55% 14% 40% /1% 8%
BUSINESS gross margin Saas & subscription revenue CAGR FY20-FY22 gross margin Saas & subscription intermediary customers
revenue revenue ARPC CAGR FY20-FY22
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FINTEL - CONNECTED PLATFORM

REGULATORY EXPERTS — FINANCIAL PRODUCT EXPERTS — EXPERTS IN FINTECH & WORKFLOW

v K>
B %

Product design

S z and distribution D .
UNRIVALLED MARKET | ! T A i ' ! LEADING REGULATORY
PENETRATION | | e-@-» 5 ; 0+ s+ & BUSINESS SUPPORT
| o i | | PROPRIETARY
LARGEST UK FINANCIAL 8!  prODUCT | FINTECH | INTERMEDIARIES FINANCIAL PLANNING
PRODUCT DATABASE i PROVIDER E & ' ; TECHNOLOGY

------------------------ SERVICES

Insights and Regulatory “
' analyfics services, Fintech 7

% & workflow
2,

\4/ ,\v.
&

EXPERT ANALYSIS

,
/
/
/
.
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\
\
\
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TRUSTED BRAND, I :
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OPERATING ACROSS THE MARKET

Competing in all four market quadrants,
with a diversified service model and
customer base.

Multiple opportunities for:
« Partnerships

© M&A
£42bn >10,000
of investment intermediaries
recommendations supported
>30% >75%
market share of DA consumer
intermediary firms awareness

FINANCIAL TECHNOLOGY REGULATORY & BUSINESS SUPPORT

BANKHALL »
| prvasc tenet
e SESAME.
R INTERMEDIARIES threesixty
‘4, Synaptic ‘ vise Openwork
S) g p Il gss‘e“tc MNPARTNERSHIP g’&
apricity
MAORNINGSTAR RSMRcroue @
FE fundinfot} m
SESAME. PRODUCT CONSUMERS
tenet PROVIDERS
Fairer threesixty
I} Moneyfacts.co.uk
BANKHALL. “gonsmer P _
Moneyfacts.co.uk @) apricity Eg;%

The money comparison experts” owenjames

PRODUCT RESEARCH & DISTRIBUTION EXPERT PRODUCT RATINGS
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NESS

STRONG PERFORMANCE, STRATEGIC DELIVERY, CONFIDENT OUTLOOK

STRONG PERFORMANCE STRATEGIC DELIVERY CONFIDENT OUTLOOK

CONSISTENT GROWTH & PROFITABILITY DIGITISATION AND SERVICE EXPANSION WELL-POSITIONED FOR GROWTH
87 Strong revenue growth q Extension of core compliance 650" Quality, recurring earnings
O Outperforming medium-term objectives offering A) Increasing across all divisions
in response to new FCA Consumer Saas & subs  High visibility of future revenues
— Duty regulation
Strong adjusted EBITDA margin ; .
33% Deliverged olcj)ngside continued . Significant progress in conversion £ -l 2 8 Enhanced financial reserves
reinvestment into digital capabilities @ to DaaS model .OIMm underpinning M&A pipeline

N

(g c.70% (target 60%) of Partner revenue ey DHCTORBEEE, vl el
. L £80m RCF
converted to subscription agreements

Strong cash flow conversion . . . . .
] ] 8% High operating profit to operating cash 1) Ex'rensrlon to proprietary financial Strong grdowth C<j:l:|v$rs .
flow conversion O planning technology /\/l Ingrgosmgd emgn Torrmoncm
Enhancing intermediary software service advice and product ratings
offering T Increasing regulation

Demand for digital & insight services
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TRACK RECORD OF DELIVERY

RESILIENT BUSINESS MODEL

60.00
55.00
50.00
45.00
40.00

35.00

Core revenue (£m)

30.00
25.00

20.00

Core* revenue

52.2
49.9
FY20 FY21
STRATEGIC
DIVESTMENTS

COVID PANDEMIC

FY22

®
o

o
o

14.0

12.0

10.0

Core adjusted EBITDA (£m)
o
(@)

o
o

Core* adjusted EBITDA

FY20

FY21

STRATEGIC
DIVESTMENTS

COVID PANDEMIC

“Core business excludes revenues from Panel Management, Surveying and Employee Benefits software up to the date of strategic disposal of Zest Technology in 2021.

18.6

FY22
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HIGHLIGHTS — FINANCIAL

REVENUE ADJUSTED EBITDA! ADJUSTED PBT2
£66.5m
£15.9m
£63.9m
£14.1m
FY21 FY22 FY21 FY22 FY21 FY22
Growing revenues Robust adjusted EBITDA Strong adjusted PBT

+4% +6% +13%

'Adjusted EBITDA is earnings before interest, tax, depreciation, amortisation, share option charges and exceptional operating costs.
2Adjusted PBT is calculated as adjusted profit before tax, which excludes exceptional operating costs and amortisation of intangible assets arising on acquisition.
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HIGHLIGHTS

ADJUSTED EPS3

{’ ']'25,;4*‘ 12.2p
0.5p

FY21 FY22

Resilient adjusted EPS

FINANCIAL

CASH FLOWS OPERATING CASH FLOWS
CONVERSION

118% £19.3m
FY21 FY22 FY21 FY22

Strong operating profit to
operating cash conversion

Focus on cash generation

3 Adjusted earnings per share is calculated as adjusted profit after tax attributable to owners of the company, which excludes operating exceptional costs and amortisation of intangible assets arising on
acaquisition, divided by the average number of Ordinary Shares in issue for the period.
“The reduction in Adjusted EPS in 2021 is as a direct result of the one-off impact of the change in UK Corporation Tax rates from 19% to 25%. Excluding this one-off impact, the adjusted EPS would have been 12

pence per share on a like-for-like basis.

SUnderlying cash flow conversion is calculated as underlying cash flow from operations (adjusted operating profit, adjusted for changes in working capital, depreciation, amortisation, CAPEX and share based

payments) as a percentage of adjusted operating profit.
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FINANCIAL REVIEW

CORE" VS NON-CORE REVENUE SPLIT

70.0
60.0
50.0
40.0
30.0
20.0
10.0

0.0

61.0

Core
I revenue
FY20 = £49.9

61%

of core ]

FY20

mCore (SaaS/Sub)  mCore (non SaaS/Sub)

63.9

FY21

[ revenue

66.5

Core

FY21 =£52.2

65%

of core ]

FY22

B Non-core

| Core

revenue
FY22=£56.4

REVENUE GROWTH (FY21 vs FY22): 4%

Core revenue growth: 8% (£4.2m)

Core Saas & Sub revenue growth: 7% (£2.5m)

“Core business excludes revenues from Panel Management, Surveying and Employee Benefits software up to the date of strategic disposal of Zest Technology in 2021.
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FINANCIAL REVIEW

CORE* BUSINESS PERFORMANCE AS A WHOLE

FY 2022 EBITDA FLOW THROUGH £m

(Em) FY20 FY21
Core revenue 49.9 52.2 19.4 (X))
Core gross profit 27.3 27.9
Core support costs 11.7 10.8 16.7
Core EBITDA 15.6 171
Core gross margin 54.7% 53.2%
Core EBITDA margin 31.1% 32.7%
\\@\\O w0 e o & 5"
\\;\0‘ o O 2@ o o
5\0 V\O(\ @\C \\\O(\

+  Confinued growth in the Core business across all key metrics

+  Confinued investment in delivery model with sustained profit margins

* Infrastructure and support costs of £11.8m (FY21: £10.8m), up 9%

“Core business excludes revenues from Panel Management, Surveying and Employee Benefits software up to the date of strategic disposal of Zest Technology in 2021.
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CORE SEGMENTAL PERFORMANCE

INTERMEDIARY SERVICES

DISTRIBUTION CHANNELS

FINTECH & RESEARCH

FY21 Change FY21 FY22 Change FY21 Change
Core Core Core
revenue £22.1m 6% evenue £13.4m KXY (3%) ovenue £16.8m 19%
Gross profité £7.6m 25% Gross profité £9.4m £8.4m (1%) Gross profitt  £10.8m 16%
Gross Gross Gross
margin? 34.3% A morgin? 705% [EEZEA v argin? 64.3% v
« Resilient core revenues in all three divisions with growth on a + Adjusted core EBITDA £18.6m (FY21: £17.1m)
like-for-like basis. 2021 includes £1.7m revenue from Verbatim
funds in Distribution Channels segment
« Total gross profit generated by the core business was £30.4m
(FY21: £27.8m)
—
(.
m

$Gross profit is calculated as revenue less direct operating costs.

’Gross profit margin is calculated as gross profit as a percentage of revenue.



15 | FINTEL RESULTS FY22

TOTAL SEGMENTAL PERFORMANCE

CORE TOTAL NON-CORE
FY21 Change FY21 FY22
Revenue £52.2m 8% Revenue £11.6m £10.1m
Gross profité £27.9m 9% Gross profité £1.2m £0.8m
Gross Gross
margin’ 53.2% A margin’ 10.3% 7.9%

« Total gross profit generated by the business was £31.2m (FY21: £29.1m)

+ Adjusted EBITDA generated was £19.4m (FY21: £18.3m)

$Gross profit is calculated as revenue less direct operating costs.
’Gross profit margin is calculated as gross profit as a percentage of revenue.

Change

(13%)

(33.5%)

v

STATUTORY TOTAL

FY21 FY22 Change

Revenue £63.9m £66.5m 4%
Gross profité £29.1m 7%
Gross
- 45.4% A
T
[,
[ ]
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FINANCIAL REVIEW

UNDERLYING OPERATING CASH FLOW CONVERSION

£m FY21 FY22

Group operating profit 14.8 16.3

Depreciation and amortisation 2.4 1.8

Share based payments 1.1 1.3

Adjusted EBITDA 183 104 118% UNDERLYING OPERATING

. . . CASH FLOW CONVERSION?>
Net changes in working capital 0.6 1.8
Net capitalisation (1.8) (1.9)
o FY21:116%

Underlying cash flow from operations 171 19.3

Underlying operating cash flow conversion 116% -- - Underlying operating cash flow conversion ensures

Adjusted EBITDA to operating cash flow conversion  93% 99% that fOCU§ 1S mOIn.TOmed on operating efficiency
and working capital management and removes
any volatility over time created by variations in

Tax (1.8) (4.8) indebtedness or external influences outside of

Interest (0.5) (0.2) Fintel's control

Lease payments (0.8) (0.5)

Free Cash Flow 14.0 13.8

Cash flow conversion of adjusted EBITDA 77%

SUnderlying operating cash flow conversion is calculated as underlying cash flow from operations (adjusted operating profit, adjusted for changes in working capital, depreciation, amortisation, CAPEX and
share based payments) as a percentage of adjusted operating profit.
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FINANCIAL REVIEW

CASH GENERATIVE - DELEVERAGING

15.0
10.0

o o
o O

(5.0)
(10.0)

Net Debt (£m)

(15.0)
(20.0)
(25.0)
(30.0)

NET DEBT TO EBITDA RATIO

FY19

FY20

FY21 FY22

(1.0)

(1.5)

(2.0)

ooy

STRONG CONTINUING CASH FLOWS

Positive net cash of £12.8m
(FY21: net cash of £2.6m)

Strategic headroom for future acquisitions
Increased financial flexibility and resources
£80m revolving credit facility

RCF fully repaid and remains undrawn since 30
June 2022
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FINANCIAL SUMMARY

ROBUST FINANCIAL INCREASING REVENUE QUALITY STRONG CASH
PERFORMANCE IN CORE BUSINESS GENERATION

v
55 ©

S'GN'FE%SA(';‘JRF(':NE*S\NC'AL PROGRESSIVE DIVIDEND POLICY
FY22: 3.25p FULL YEAR DIVIDEND
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[IGHLIGHTS

INTERMEDIARY SERVICES DIVISION

CUMFPLEIE SERVICE &
IECANVULUVUGT FLAITOURM

AVWARD WINNING CUOMFPLIANCE

S DUJINESS SUFFUKI

LARGES] INDUSIRTY
EVENI FROGRKAMME

INCREASED PROFITABIL

driven by:

DIGITISATION
- Digitisation of service

Digitisation of advice quality review service
Delivery of hybrid compliance service

« Continued software adoption by membership

SERVICE EXTENSION

» Launch of Consumer Duty regulation support service
Specialist compliance services
Implementation support

Event series

AWARD WINNING SERVICE

« Winner of Professional Adviser “Best Support Services for Advisers”

287

growth in gross profit fo
£9.5m (FY21: £7.4m)

11%
growth in ARPC to £7,807
(FY21: £7,026)

5\
/C

growth in software licence
income to £6.3m (FY21: £6.0m)

5.5%

growth in membership fees to
£11.5m (FY21: £10.9m)

5 .

consecutive win
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IGHLIGHTS

DISTRIBUTION CHANNELS DIVISION

INCREASED EARNINGS QUALI

driven by:

SIGNIFICANT SCALING AND ENHANCEMENT OF DISTRIBUTION AS A SERVICE > 7U /c

+ Successful conversion of existing partners, exceeding 2022 revenue target of 60% of partner revenue converted
to DaasS (FY21: 40%)

MARKET INSIGHT & ANALYS

+ Expansion into mortgage and protection market

PRODUCT DESI - Partner portal phase two developed, including additional analytics and
COMPLIA! - campaign planning functionality ] OU/\

+ Further scaling of Strategic Asset Allocation service (“SAA”) increase in SAA AUM to
£2.4bn, FY21: £1.2bn)

TARGETED DISTRIBUTIC

INCREASED MORTGAGE MARKET PENETRATION ] 4 3
- Extended service proposition increase in mortgage lending
arranged through our members
Launch of Buy to Let plus to £25bn (FY21: £22bn)

Expansion of the specialist property finance club

Launch of Mortgage Climate Action Group 5 . 7(

market share
(FY21: 5%)
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[IGHLIGHTS

FINTECH & RESEARCH DIVISION

INCREASED REVENU

driven by:

LARGEST UK FIN

SIGNIFICANT GROWTH IN FINTECH REVENUES

PRODUCT DAT . . . . ) )
+ Enhancement of proprietary financial planning software, including:

New back office integration

Launch of Integrated cashflow modelling module

EXPERT FINA

TECHNOL Enhanced fund analysis capability

DEPLOYMENT OF ENTERPRISE TECHNOLOGY PROPOSITION

+ Accelerated roll out of enterprise financial planning software distributed to

PROPRIETARY RA . ; !
RESEARCH METHO Tatton firms as part of a strategic partnership

>90% increase in value of recommendations made by Tatton firms

GROWTH IN PRODUCT RATINGS REVENUE

+ Expansion of research and insights platform, including:

Expansion of ratings portfolio coverage, including launch of new Diamond Ratings
for Investment Trusts

Expansion of risk mappings and ratings service

Expansion of investment reviews service

197

increase in revenue to £19.9m
(FY21: £16.8m)

18.8%

growth in fintech revenue to
£9.5m (FY21: £8.0m)

43.3%

growth in financial planning software
revenue to £3.1m (FY21: £2.2m)

>£4LL_,.

financial planning software
recommendations

| 1.£/0

growth in product ratings
revenue to £8.9m (FY21:£8.0m)
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\TOR

A NEW VENTURE SUPPORTING EMERGING FINANCIAL TE(

> Strengthening our technology proposition and foster innovation in the sector.
- Create opftionality for Fintel to increase its position in chosen technologies
- Test and learn environment for Fintel
- Faster route to market through new integrations

+ Putting Fintel at the forefront of financial technology development EINTEL al

LABS

INAUGURAL INVESTNM

Inaugural deal signed with an early-stage modern technology company, providing fintech solution for financial
j advisers, planners and wealth managers.

- Fintel has faken a minority stake in order support its ambitious growth plans and roadmap

+ Two-way integration with Defagto’s financial planning software Engage planned for 2023 EXS‘S'I
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A PURPOSE

INSPIRING BETTER OUTCOMES

Financial confidence

ESG Initative of the Year

YSE-LED HOLISTIC ESG
ICA SG STRATEGY

Thriving workforce

= *«f;’ Shortlisted for ESG Initiative of the year award Community engagement
at the ICA compliance awards

I OF “2023 RETTER Ol ITCOMES PLAN”

Innovation Corporate

2023 ovtcomes: & digitisation governance 2/)
il Strengthened data security and governance N I B N
— Financial education programme footprint Q

Expanded ESG platform

$
» <
Ry o<

2022 OUTCOMES

11¢( >30¢° >8,0C >4n >11,0( 507 827

retail investment of retail investment wealth managers of financial product visits to our vulnerable of management roles employee
funds now covered advisers and wealth and financial advisers features mapped by client hub filled internally (70% of engagement score [
by our ESG research managers have have access to our Defaqgto experts which were filled by [}
platform access to our ESG digital ESG client women) [

fund filters profiler
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OUTSTANDING COMPANY TO WORK FOR

EMPLOYEE RECOMMENDED AN INCLUSIVE CULTURE
of staff would recommend Fintel as a An ‘Equality’ score of 9.2/10, indicating
place to work that staff feel strongly that people from
all backgrounds are treated fairly at
Fintel OUTSTANDING
Best Companies to work for in
Financial Services 2022

cert.b.co.uk

FINANCIAL SERVICES’

PROVEN PROGRESSION HIGH ENGAGEMENT & RETENTION 25
TOP

of all vacancies in 2022 filled via —
internal mobility employee engagement score 2022

of leadership vacancies in 2022 years average staff tenure
filled by internal applicants
(70% of which were female)



26 | FINTEL RESULTS FY22

NDA

01 OVERVIEW & HIGHLIGHTS

02 FINANCIAL REVIEW

03  STRATEGIC DELIVERY

04 CURRENTTRADING & OUTLOOK

05

APPENDICES




27 | FINTEL RESULTS FY22

STRATEGIC FOCUS — CORE" BUSINESS

5-7%
REVENUE GROWTH

17 35-40%
|l MARGIN

70-80% SAAS & SUBS
Il EARNINGS QUALITY

“Core business excludes revenues from Panel Management, Surveying and Employee Benefits software up to the date of strategic disposal of Zest Technology in 2021.

MEDIUM-TERM
TARGETS

5% 7%

S

70% 80%
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CONFIDENT OUTLOOK

GROWTH DRIVERS

INCREASING REGULATORY PRESSURE

driving demand for services across
customer base and wider market

ONGOING DEMAND FOR
TECHNOLOGY AND INSIGHTS

driving demand across customer
base and wider market

MARKET CONSOLIDATION AND
DISAGGREGATION

driving opportunities for growth

CURRENT TRADING & OUTLOOK

TRADING IN LINE WITH BOARD EXPECTATIONS

Confident start to the new financial year

CONTINUED ORGANIC GROWTH

Ongoing software and Daa$S adoption, increased
financial fechnology penetration

ADVANCING SELECTIVE M&A PIPELINE

Expansion of funding capacity

WELL POSITIONED FOR SUSTAINABLE GROWTH

Positive market dynamics and structural growth drivers
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ASTRONG A

Addressing macro industry frends

Unique platform at the heart of the UK
financial services ecosystem

FINTECH &
RESEARCH

SUPPORT
SERVICES

Clear leader in wealth management,
huge upside in other large markets

of directly authorised
retail investment firms are
SimplyBiz members

>40%

ND CLEAR STORY

Rising fide of regulation &
compliance

Product ratings as important
as price

Two leading brands with broad
recognition and first class reputation

defagto

S | SimplyBiz

Broad connectivity provides for M&A in a
highly fragmented market

INTERMEDIARIES

PRODUCT

CONSUMERS
PROVIDERS

Growth in digital product
distribution

Need for flexible,
integrated tech

Exponential growth in data

Integrated model combining tech-
enabled services, software & data

T,
N

Product design
Pihotat

Jels | S O

f?\ oA <« 8 ;
PRODUCT ! {INTERMEDIARIES |
PROVIDERS | !

Insights and R_egulc;t_o;y . 4
yti services, Fintech
% anlviics &workflow
3. ¥,
A <
B

Ambitious leadership team with a very
clear growth agenda

/ TRADING IN LINE WITH BOARD EXPECTATIONS
il

Confident start fo the new financial year

INCREASING REGULATORY
PRES:!

|
':
f
3

Ongoingsoftware and Daos adopfion, increased

7 D CONTINUED ORGANIC GROWTH
financial technology penetration

ONGOING DEMAND FOR I:l
TECHNOLOGY AND

IRSICHTS ADVANCING SELECTIVE M&A PIPELINE
Expansion of funding capacity

MARKET CONSOLIDATION

AND DISAGGREGATION

WELL POSITIONED FOR SUSTAINABLE GROWTH

Positive market dynamics and structural growth drivers
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MEANINGFUL PROGRESS IN KEY METRICS

Clarity on core focus and recurring revenue transition.
Opportunities for further growth

Demonstrable progress delivering on momentum,
increasing revenue visibility and margin expansion

Core
revenue
P22 =256.4

Core
revenue
FY21 =252.2

Core
t revenue
Fr20=245.9

Revenue (£m)
5
o
o

70-80% SAAS & SUBS
[T\ EARNINGS QUALITY
FY20 FY21 FY22

1 []35-40%
[l MARGIN

mCore (Saas/sub] W Core (non Saas/Sub)  mNon-core

Fundamentally cash generative model that supports
leverage and enables organic & inorganic growth

Net Debt (£m)

15.0
10.0
5.0
0.0
(5.0)
(10.0)
(15.0)
(20.0)
(25.0)
(30.0)

NET DEBT TO EBITDA RATIO

FY19

FY20

FY21

FY22

olpy
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APPENDICES INDEX

UNIQUE
MARKET
POSITION

RESILIENT
CUSTOMER
BASE

——— 1. Delivering
better outcomes
across the
market
SCALABLE
PLATFORM
2. Market
penetration &
o reach
— 3. Outcome
focused
business
HOLISTIC
ESG
STRATEGY

4. Operating at

E—— scale

5. Data &
insight

6. Fintech &
research

7. Data &
distribution

8. ESG pillars

9. Stakeholder-
led priorities

10. Long-term
commitment

ACCELERATED |
GROWTH

HOUSE OF
QUALITY
BRANDS

11. Enterprise
partnership -
Tatton

12. Innovation
roadmap

13. Brand
equity

14. Thriving
workforce

15. Testimonials
& awards
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FINANCIAL SERVICES, INFORMATION & DATA

a ¥, i,
o—-¢-—o ==
% =0

FINTECH & SUPPORT
RESEARCH SERVICES

APPENDIX 1
: PRODUCT
o PROVIDERS
‘°’ |
:E; Design better products
g Distribute more effectively
o

INTERMEDIARIES

Serve more clients

Provide compliant, suitable
and effective advice

CONSUMERS

Make better
informed financial decisions

S¥IWOLSND

SIWO0D1lNOo
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A UNIQUE SERVICE PLATFORM

APPENDIX 1
defagto S | SimplyBiz
FINTECH & RESEARCH SUPPORT SERVICES
v
WHO WE SERVE
I Product providers Intermediaries Consumers
v
HOW WE DO IT
Market insight and analysis Product research and comparison Product education
Product design and compliance Financial planning and advice technology Product comparison
Targeted distribution Centralised data and workflow Product ratings
v
I THE VALUE WE CREATE
Design better products GT‘O' distribute them more Serve more customers, more effectively Make smarter financial decisions
effectively
WHAT SETS US APART
‘ Unrivalled market Largest UK financial product Trusted brand, expert Proprietary financial Leading regulatory and
penetration database analysis planning technology business support
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MARKET REACH — FINTECH & RESEARCH

APPENDIX 2
ENGAGE ADVICE SOFTWARE NETWORK EFFECT DATA & INSIGHT SERVICES
RECOMMENDATIONS N
. £14
C .
= £12 Ratings
«“ @ defagto @ defagto
RISK RATED L
£10
£8 .
Fund Reviews
£6 i @
FUNDREVIENED of recommendations were
£4 made through Fintel’s
. proprietary financial
£0 ESG Reviews planning software Engage
| | | | on a 12 month rolling basis
£0 - il I I ESG REVIEWED
g ddddddddadda —— —
\%\V\V\%\G’\b\b\«\«\Q’\Q’\O‘\O‘WQWQW\W\Q(/\’({}’ _—
PPPPPPPPPRPPRPPRPERPEPP - - |



37 | FINTEL RESULTS FY22

MARKET PENETRATION — INTERMEDIARIES

APPENDIX 2

]
]
]

>40%

WWW 511 8’ ou’rhonsed

—

bl

inancial adviser firms

OOOOOOOOOOOO

R
27,839 financial Sole traders 2-5 advisers 6-50 advisers 50+ advisers
advisers / planners 2,423 firms 2,116 firms 532 firms 47 firms

(advising in retail
investments) Source: FCA, The retail intermediary market (July 2022)

of directly authorised retail
investment firms are
SimplyBiz members
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MARKET PENETRATION — MORTGAGES

APPENDIX 2

SimplyBiz Mortgages — market share of UK mortgage completions

Mortgage completions*
volume in FY22

2019 2020 2021 2022 JRIZE S22 o)
UK Finance: £314bn fotal lending estimated for FY22 (2021 total lending estimated = £313bn; 2020 total lending estimated = £244bn; 2019 fotal lending estimated = £268bn) |
UK Finance figures exclude product transfers. Market share figures exclude product transfers |
*Volume of completions includes product fransfers -

** Fintel has low reliance on revenue from mortgage procuration fees, which represents <10% of total revenue
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OUTCOME FOCUSED BUSINESS

APPENDIX 3
o

. | | |
s PRODUCT
o INTERMEDIARIES CONSUMERS
7 PROVIDERS
=2
“ | | |
E Market Product Product Aineiete] Regulatory
= . h Targeted Planning Product Product Product
a Insight & Design & e Research & . support & . - -

. ! Distribution ] & Advice Education Comparison Ratings
2 Analysis Compliance Comparison Technol Workflow
o | IR | |
w
= Design better products Serve more clients Make better
0 . . Provide compliant, suitable informed financial decisions
'g Distribute more effectively and effective advice

S¥IWOLSND

S1ONAaoid

SIWO0D1LNno
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OPERATING AT SCALE

FINTECH &
RESEARCH

APPENDIX 4
FINTEL
I
DISTRIBUTION INTERMEDIARY
CHANNELS SERVICES
Life.& Asset Bcu.nk.s & IFAs & Mortgage & DFMs & o
Pension Building Wealth Insurance Investment Intfermediaries
Providers Managers Societies Managers Brokers Managers

Manufacturers

OVER 400 OVER 3,000

INDUSTRY PARTNERS INTERMEDIARY
FIRMS

OVER 3,500

CLIENT FIRMS USING
ADVICE SOFTWARE



41 | FINTEL RESULTS FY22

DATA AND INSIGHT SERVICES

APPENDIX 5 - "ALWAYS ON’ ADVISER, PRODUCT AND MARKET ANALYSIS

PRODUCT
PROVIDERS

. opfimiser

. monitor

. Product
\.compliance,”

Market
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RESEARCH SERVICES

APPENDIX 6

&

ENGAGE

Expert Financial Planning software with integrated financial planning
and advice processes, used by over 30% of intermediaries.

MATRIX

Dynamic, whole of market product and competitor intelligence
software for financial institutions.

COMPARE

A like-for-like, visual comparison of financial products.

DIS

Data platform supporting price comparison websites in conveying
accurate product data to consumers.

RATINGS

Expert assessment of a product’s quality, suitability and service at a
glance, covering over 14,000 products and 5,000 funds. Recognised
by over 75% of consumers.

defagto defagto defagto
STAR RATINGS DIAMOND RATINGS SERVICE RATINGS
*kkkk| PP9PQ9PQ®

REVIEWS

An expert, independent assessment of the quality and
performance of a product or fund including analytics, panels,
consultancy and events for asset managers and intermediaries,
spanning 90,000 fund share classes 18,000 funds and 50 platforms.

defagto defagto defagto defagto
® © “orereeo
G
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DISTRIBUTION AS A SERVICE

APPENDIX 7

"~". DATA-DRIVEN DISTRIBUTION SERVICE

e-@-»

A enabling product providers to develop and iterate targeted propositions

IMPROVING REVENUE QUALITY

«  Multi-year subscription service /

) Hsec AL%{ VAL Pl AviVA ‘EGON

DON

COMBINING REGULATORY EXPERTISE, DATA AND MARKET ANALYSIS

«  Spanning market analysis, product design, compliance consultancy and 4> Invesco  octopusinvestments - BlackRock.
targeted distribution using proprietary data sets

Schroders @ CARMIGNAC E Fidelity

ssssssssssss
nnnnnnnnnnnnnnnnnnn

DIGITAL SERVICE MODEL

M
«  From 2022 the proposition has been digitised with the launch of a partner @ e &G JPMorgan
portal, enabling product providers to access tailored data and insights on —
demand The smo @ E ) -
Exeter - JUPITER a

BMO Global Asset Management
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STRATEGIC ASSET ALLOCATION

APPENDIX 7

"< STRATEGIC INVESTMENT ALLOCATION SERVICE

“i™  enabling product providers to align products with consumer risk profiles

IMPROVING REVENUE QUALITY

« Share of product fee generating long term recurring revenue /

COMBINING INSTITUTIONAL GRADE EXPERTISE, INSIGHTS AND REACH Morgan Stanley BMO 9 H AVIVA

BMO Global Asset Management

COLUMBIA
‘G: CARMIGNAC QTHREADNEEDLE

RISK MANAGERS INVESTMENTS

+  Developed in partnership with Hymans Robertson

«  Enabling product providers to align to the advice processes powered by
Defagto and reach the thousands of advisers supported by Fintel

Schroders Premier Miton"
STREAMLINING THE ADVICE PROCESS
W00,
.‘.‘..".0
+  Ensures funds are managed in line with the investment and risk ‘ ‘Tatton QP usec e —
| .

parameters suitable for adviser’s clients
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TNERSHIP

APPENDIX 7

4

N7 AVIVA CASE STUC
7\

Partnership with Aviva and Aviva Investors

IMPROVING REVENUE QUALITY

Long term agreement aligning revenue and growth

DISTRIBUTION AS A SERVICE PARTNERSHIP h h

Research, data, product design and targeted distribution This ogreemen’r allows us to build

LAUNCH OF NEW SUSTAINABLE RETIREMENT SOLUTION support and deliver our savings and
retirement ambitions in conjunction

Product design aligned to Defagto advice process and
ESG criteria

with Fintel, its member firms and their
customers.”

LICENSING OF STRATEGIC ASSET ALLOCATION (SAA)
Product design aligned to consumer risk preference Brian Gabriel
Director of Distribution at Aviva

B AvivA AVIVA FINTEL
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APPENDIX 7

Single point access for all services

EVENTS Self serve model

smaracronscons Access to tailored data and insights
88.9%

“89% “8B.9%

PARTNER PORTAL
2021 Beta launch
2022 Full launch
2023 Phase two launch
Interactive, live insights
Granular campaign data

MEMBER PORTAL
2022 Architecture developed
2023 Launch
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IC ESG STRATEGY

APPENDIX 8

BETTER BUSINESS

BETTER INDUSTRY

BETTER FUTURE

Having a positive impact on society
and minimised impact on the
environment

Improving the Retail Financial Services
market, helping it operate more

effectively and meet evolving customer

needs

Empowering our people and broader
communities, creating opportunities
for all

INSPIRING BETTER OUTCOMES

-

By..
reducing our environmental impact,
giving back to communities and
mainftaining best practice corporate
governance.

Environmental
Footprint

Corporate
Governance

~
By..
developing and improving products and
processes through innovation, digitisation
and education.

Innovation & ESG
Enablement

Digitisation

By..
promoting diversity, learning and
financial confidence.

Thriving
Workforce

Financial
Confidence

Community

Engagement

Sustainable business

Improved customer outcomes

—

Opportunities for all
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COMPREHENSIVE MATERIALITY ASSESSMENT

APPENDIX 9

Importance to stakeholders High

Low

Low

Priority
Medium

Impact on Fintel's ability to create value

High

High

Key

@ BETTER BUSINESS

@ BETTERINDUSTRY

Environmental footprint

Innovation and digitisation

o Energy management

@ Product and process innovation

o Greenhouse gas emissions

o Product and process digitisation

o Waste management

Corporate governance

ESG enablement

@ =56 racilitation

@ Datasecurity

@) EsG thought leadership

o Business ethics and governance

° Supplier relations

Community engagement

@ BETTERFUTURE

Financial confidence

o Charity support

o Sponsorship

o Volunteering

We engaged each of our key stakeholder groups
including our Member and Client firms, strategic
partners, team, investors and suppliers to score each
of our material topics. The resulting scores have been
plotted on the Y axis with our Board's views plotted
on the X axis.

0:-._ g

tion and wellbeing

@ Financial inclusion

Thriving workforce

@ Diversity and inclusion

o Workforce development

o Workforce engagement and wellbeing
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EMBEDDING OUR ESG STRATEGY

APPENDIX 92 - FOCUSING ON WHAT MATTERS MOST TO OUR STAKEHOLDERS

(%]
O
o
O
=
>—
=
[
o
[
o
T
S
T

2023 FOCUS

OUTCOMES

DATA
SECURITY

We constantly review and evolve
our approach to data security to
ensure we adapt fo the ever
changing landscape.

m SASB
STANDARDS

Mow part of IFRS Foundation

Conduct a Fintel-wide GDPR audit
and review of external cyber
security cerfifications

Increase cyber security resources
and fraining

Suitable certifications identified

Enhanced internal capabilities

BUSINESS ETHICS &
GOVERNANCE

We continuously improve our
processes, controls and risk
management to ensure we maintain
robust governance standards and a
strong ethical culture.

m SASB
STANDARDS

Mow part of IFRS Foundation

« Strengthen the risk management
processes with implementation of a
central risk management software

- Increased visibility, streamlined risk
data collection and improved
oversight

FINANCIAL EDUCATION
& WELLBEING

We work to increase financial
wellbeing and inclusion by helping
individuals access financial products
and services that meet their needs.

QUAUITY
EDUCATION

|

Review of the coverage and
criteria of the financial products
ratings portfolio

- Develop consumer financial
education content

- Increase in number of individuals
using our expert ratings

- Increase in number of individuals
accessing our educational content

B 8o @SAMEEGEIALS TCFD|

.

.

PRODUCT & PROCESS
INNOVATION

We continuously improve, innovate
and digitise products, processes and
solutions to shape a better financial
future.

DECENT WORK AND
ECONOMIC GROWTH

i

Design of an analytics service to
proactively assess and benchmark
advice compliance risk

Infroduction of new proprietary advice
technology workflows, aligned to
Consumer Duty regulation

Analytics service scoping and design
complete

Increase in number of advice
technology workflows available
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ESG ROADMAP — ONGOING COM!

APPENDIX 10

November 2021 February 2022 May 2022 April 2023 2025

ESG materiality assessment Accredited real living wage Membership of Progress Inaugural TCFD report Refresh our ESG materiality
conducted employer Together, focusing on TCFD assessment and strategy
socioeconomic diversity in based on alignment to
financial services Publication of 2023 ESG report Fintel's overall strategy,
~ market Trendg qn}d
Progress ¥ Together Launch of the 2023 Better stakeholder priorities
Outcomes Plan

www.wearefintel.com/our-
impact/resource-hub

January 2022 April 2022 June 2022 2024

Definition of key goals and
improvement programme
with launch of the 2024
Better Outcomes Plan

ESG and Wellbeing Launch of Mortgage Climate Best Companies
Committee formed Action Group co-funded by accreditation
SimplyBiz Mortgages
MORTGAGE Porfnership with We Are
Og%ﬁfucm’" Change to attract new
talent info the industry
Publication of the inaugural
ESG report Wedre

LBy e
() SUSTAINABLE (> &
hte DS @8I DeveLoPMENT IALS
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> - TATTON

APPENDIX 11

_J\_f TATTON ASSET MANAGEMENT CASE STUDY

Market penetration

GROWING REVENUES, CASH GENERATION, IMPROVING REVENUE QUALITY
£13m Fintech, distribution and fund management deal for minimum 5 years
30% expansion of Fintech client base, creating network effect

Fintech confract c. £1.4m pa x 5 years, Verbatim funds sale realises up to £5.8m

EXPANDING FINTECH USER BASE

Fintel to provide proprietary advice technology to Tatton for up to 2,500 additional
users

STRATEGIC DISTRIBUTION PARTNERSHIP
Managed Distribution agreement

Licensing of Strategic Asset Allocation

increase in value of
recommendations made by
Tatton firms through our
proprietary financial
planning technology
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3 FOCUS

APPENDIX 12

A A A .

2023 FOCU 2023 FOCU 2023 FOCU 2023 FOCU

Invest in and support early Partner portal - additional Further investment into Expansion of benchmarking
stage businesses, putting us analytics and campaign Engage interface and criteria to support all aspects
at the forefront of financial planning functionality functionality to provide a of proposition design,
technology development more intuitive user delivery and compliance
Member portal - scoping experience

and development of an

intermediary member portal

DC

A new venture, designed to strengthen our
technology proposition and foster innovation in
the sector, through investing in and supporting
emerging financial technology.

Al C

Digital hubs for our clients, providing a single point
of access to our technology and service platform.

Defaqgto’s expert financial planning software with
intfegrated end-to-end financial planning and
advice processes.

I/

Dynamic, whole of market product and
competitor infelligence software for financial
institutions, leveraging Defagto’s deep market
insights and product expertise.
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DEFAQTO BRAND EQUITY

APPENDIX 13
RECOGNITION TRUST
Asset
Managers
defagto
Banks
Y % ok k|
CONSUMER AWARENESS )
defagto Insurers/
EXPERT RATED Underwriters
EXXXX2

98% Comparison

Sites

ESG REVIEWED
C——1)

FINANCE PROFESSIONAL
AWARENESS

PRUDENTIAL

Intermediaries

LEADING INDUSTRY BRANDS

3 Schroders

INVESTMENTS a

abrdn

} ROYAL LONDON

{ ASSET MANAGEMENT Vanguard INVESTMENTS'

* & Santander

& NatWest
BARCLAYS
TESCO Bank

.
LV= esure® @ pirectLine

r. ©
24 ™ T

KU Mutual

Confused @ Money !’
. Super compare
GoCompare MaTkEL themarket-
b Quilter
. o <z
Fairstone FinancialPlanning

4 |Paradigm bankhall
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THRIVING WORKFORCE

APPENDIX 14

Accredited "Outstanding to work

for” in 2022
Track record of recruiting and Glasgow
At based
retaining talent compliance OUTSTANDING
& business
° supporf
6 years average staff tenure PP ) 2022
Focus on intfernal mobility and
progression opportunities HEAD OFFICE
Huddersfield
+ 50% of leadership vacancies filled panc! Wil wiitin
|nTernc1I|y in FY22 management & ‘ and esta?e
surv.eying . plcujning
« 23% of all vacancies filled internally business business
in FY22 . Financial
services Staff en t
Technol gagemen
>490 staff across the country > bosnoss

Staff skill set and experience to
support continued operational
leverage
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AONIALS

APPENDIX 15

DISTRIBUTION AS A SERVICE

“Fintel’s partner portal gives us unique insights into “Fintel continue to innovate and enhance their “The MDS package allows us to construct a
market cohorts, dynamics and also the services and propositions fo UK advisers, and bespoke campaign package aligned to our
preferences of advisers and consumers. these remain focused on driving efficiency, and corporate objectives using a combination of
(most importantly) client outcomes. events, marketing comms and call campaigns.
Through the depth of their data and their unrivalled
ability to harness it, they are improving efficiency Utilising their data insights and events program We also benefit from quarterly research and
throughout the retail financial services market. combined with the Distribution service has made analytics insights so we can continually assess and
our adviser engagement more relevant, targeted, evolve our ongoing strategic engagement.
| am looking forward to the launch of phase two and efficient than ever.
enabling us to make commercial decisions based We value Fintel's market leading approach and
on live data.” So, when you combine all of this alongside the support of advisers across the UK and are
quality of the teams and people, it becomes an delighted to be one of their key partners.”
easy decision to partner, and commit to this
James Tothill, Head of Strategic Alliances strategic partnership, both now and in the future.”

Ross MacKinnon, Head of Intermediary Business
Development
David Beacham, Distribution Director

AVIVA @ CARMIGNAC schroders -

INVESTORS R I S K M A N AGERS
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Professional Adviser ’

ey er——
marketing 5 20
AWARDS 19 awards

mortgagestrategy
AWARD WINNERS
NNER

et ! 4
. P
Simplyiz FINANCIAL ADVISER
~— —- SERYICE AWARDS 2021
Best Support Services

3 : e 7 | AIEMaAtiVE
- : ﬂ/ 5)\!}1¥§DI§ICE awards investment
for Advisers (Generalist) \ i ] _WINNER

WINNER
ppor

Smplr o,

mortgagestrategy GLOBAL EXCELLENCE
o il

T ; AWARD WINKERS SINPLYBIZGROUP
: = — WINNER ek Complance First wm:}ti
— - : = P —— woars Best Frencel Advsary
7’ 7’ > 4 7/ '7/ ——— = for Advisers 1 20

Compliance & Support
Fim 2018

] = ProtesionalMuser 9018,
BACK OFFICE ; awards
& SUPPORT =

BTL Distributor

£ 7 FINANCE
of the Year - jii| AWARDS
" ~— 2018 mmmm
= [rr—— I\, < § & precie 2 MORTGAGE
WINNER E = CLUB 2017
Financial Adviser Y, /
Service Awards 2022 CLEUB OF

THEYEAR




THANK YOU

FINTEL™

INSPIRING BETTER OUTCOMES
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