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BUSINESS OVERVIEW

UK RETAIL FINANCIAL SERVICES

FINTECH &
RESEARCH

SUPPORT
SERVICES
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OUR MISSION

To simplify and improve UK retail financial services
by acting in the best interests of the market; l NS Pl R I N G

connecting and enabling advisers, providers and B ETTER
customers through technology, people and

insights that help inspire better outcomes for all. O UTC O M ES

& enabling... Through...

Providers People

Intermediaries

Consumers -

Connecting

Insights
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STRATEGIC FOCUS - Core™ Business

5-7% 35-40% 70-80% SAAS & SUBS
REVENUE GROWTH MARGIN EARNINGS QUALITY

L e

Z~

DIGITISATION —
[
| |

*Figures exclude non-core revenues from Panel Management, Surveying and Employee Benefits software
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PRODUCT PROVIDERS

Banks
Building Societies
Insurers
Pension providers
Asset Managers

B AVIVA ﬂEGON BlackRock.

) 0l >
BMO 9 canadaﬁ embaﬁl;lu(

JUST. Légalﬁ

Invesco General

*Source, Investment Association ** Source, UK Finance

INTERMEDIARIES

()

IFA’s
Mortgage Brokers
Wealth Managers

Discretionary Managers
Aggregators
Consolidators

¢ _
compare _”"”_ lr:sn:;m
themaker:  GoCompare planring

i o i Quilter
Fairstone”™ #k|Paradigm  “UNer

FinancialPlanning

CUSTOMERS

Individuals
Couples
Families

Businesses

Employees

Investment Market in 2019
80% Intermediated*

Mortgage Market in 2019
75% Intermediated**
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PRODUCTS CUSTOMERS

OUTCOMES

| FINTEL RESULTS FY2020

INESS OVERVIEW

FINTEL"
|

PRODUCT
PROVIDERS
Market Product Targeted
[rsigfatr & Design& — nichibution
Analysis Compliance

Design better products

Distribute more effectively

INTERMEDIARIES

Product Fmonqol Regulatory
Planning
Research & . support &
. & Advice
Comparison Workflow
Technology

Serve more clients.

Provide compliant, suitable
and effective advice

CONSUMERS
Product Product Product
Education Comparison Ratings

Make better
informed financial decisions

SYIWOILSND

S1ONAaoyd

SIWODLNO
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BUSINESS OVERVIEW

FINTEL"
|
DISTRIBUTION INTERMEDIARY
CHANNELS SERVICES

FINTECH &
RESEARCH

Life & Banks & IFAS & Mortgage & DFMs &

Asset

Pension Building Wealth Insurance Investment
Societies Managers Brokers Managers

X Managers
Providers 9

Intermediaries
Manufacturers

OVER 400 OVER 3,000

INDUSTRY PARTNERS INTERMEDIARY
FIRMS

OVER 2,000

SOFTWARE CLIENT



11 | FINTEL RESULTS FY2020

AGENDA

01  FINTEL OVERVIEW
02 HIGHLIGHTS
— Financial
— Operational
03 FINANCIAL REVIEW
04 STRATEGIC FOCUS
05 OUTLOOK & CURRENT TRADING

06

APPENDICES

» ND
- STRATEGIC PRO




12 | FINTEL RESULTS FY2020

HIGHLIGHTS — FINANCIAL

REVENUE Saas & EBITDA"T MARGIN
Subscriptions

28.4%
2019 2020 2019 2020
Resilient Revenues Increasing quality Solid margin

*1 Adjusted EBITDA is earnings before interest, tax, depreciation, amortisation, share option charges and operating exceptional costs. Adjusted profit before and profit after
tax exclude operating exceptional costs and amortisation of intangible assets arising on acquisition.
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HIGHLIGHTS — FINANCIAL

EBITDA™! PAT EPS*2vs guidance
£17.7M £17.3M
£11.9M :
£11.0M 11.0P 11.3P
2019 2020 2019 2020 2020 G 2020 A

Robust EBITDA Strong PAT Delivered EPS

*I Adjusted EBITDA is earnings before interest, tax, depreciation, amortisation, share option charges and operating exceptional costs. Adjusted profit before and profit after tax exclude
operating exceptional costs and amortisation of intangible assets arising on acquisition.

*2 Adjusted Earnings Per Share is calculated as adjusted profit after tax, which excludes operating exceptional costs and amortisation of intangible assets arising on acquisition, divided by
the average number of ordinary shares in issue for the period. EPS floor communicated on 23 July 2020.
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HIGHLIGHTS — FINANCIAL

CASH FLOW?™S NET DEBT / EBITDA DIVIDEND
CONVERSION
ce 1.5x
46%
1.1x
2019 2020 2019 2020 2019 2020
Strong Cash Conversion Solid Deleveraging Dividend

*3Free cash flow conversion is calculated as adjusted EBITDA, less working capital movements, lease payments, CAPEX, development expenditure, corporation tax paid and
interest, as a percentage of Adjusted EBITDA.
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Overheads & Investment

Digital Transformation

2020 OPEX Split

1%

12%

17%
5%

3%\

+ +£1.2m digital and infrastructure

+ T Costs; (FY19) 3% - (FY20) 5%

62%

= Cost of sales (inc. licences) (17%)

= People Costs (62%)

= Property Costs (3%)

= [T Costs (5%)

= Professional & Marketing (12%)
Other (1%)
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OPERATIONAL HIGHLIGHTS

DISTRIBUTION DIVISION

DISTRIBUTION
CHANNELS

Life & Banks &

. Asset L
Pension Managers Building
Providers 9 Nele e

|
|
OVER 400

INDUSTRY PARTNERS

/ OPERATIONAL DELIVERY
‘DDU + 16k attendees on our online events platform
» Lending volume exceeded £16.4bn

* Reduced cost base in valuations business

= DIGITISATION

5= - Created Distribution as a Service (Daas)
* Initiated provider portal build

* Moved all services to digital
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OPERATIONAL HIGHLIGHTS

INTERMEDIARY DIVISION

INTERMEDIARY
SERVICES

IFAs & Mortgage & DFMs &
Wealth Insurance Investment
Managers Brokers Managers

|
OVER 3,000

INTERMEDIARY
FIRMS

&l

Pp=:

REVENUE GROWTH
« Grew members 2% to 3,133 (2019: 3,056)

+ Grew ARPC 2% to £6,729 (2019: £6,565)

« Software license income growth 8%

DIGITISATION

* Moved all services to digital platform
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OPERATIONAL HIGHLIGHTS

FINTECH & RESEARCH DIVISION

FINTECH &
RESEARCH

Product

Intermediaries Manufacturers Consumers
OVER 2,000
SOFTWARE CLIENT

FIRMS

=

g

il

REVENUE GROWTH

* 9% growth in Fintech confracts
+ 15% growth in Fund Mappings research

* Resilient ratings renewals

DIGITISATION
» £30Bn Fintech recommendations (£21bn FY19)
* Full programme of R&D delivered

* ESG research launched Q1

» Retirement Income software launched Q1
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2020 — REVENUE BRIDGE

£Ms 2020 REVENUE BRIDGE
68

. -
1.5
66 1.9
65
1.9
64

63

62
61
60 62.8
59
58
57

2019 REVENUE MEMBER FINTECH PRODUCT MARKETING VALUATIONS 2020 REVENUE
INCOMES SOFTWARE RATINGS AGREEMENTS (&PM)
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2020 - EBITDA™ BRIDGE

£Ms 2020 EBITDA™ BRIDGE
19.0
18.5
18.0 1.5
]7.0
17.7
16.5 o
16.0
155
2019 EBITDA INT' SERVICES FINTECH EBITDA MARKETING VALUATION COST SAVINGS 2020 EBITDA
EBITDA EBITDA EBITDA

I Adjusted EBITDA is earnings before interest, tax, depreciation, amortisation, share option charges and operating exceptional costs. Adjusted profit before and profit after tax exclude
operating exceptional costs and amortisation of intangible assets arising on acquisition.
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FINANCIAL REVIEW

INTERMEDIARY SERVICES

m % Division  Growth Quality Margin

Employee Benefit Software

16% Membership 43% 3.5% Subs High
Additional Services 20% -4.1% Subs Medium
Software 21% 8% SaaS Medium
Employee Benefits 16% 8% Saas High

Software Income

21%
FY 2020
Membership Fees
43% Revenue £25.1m
EBITDA™ £5.5m
EBITDA" Margin 21.8%

Additional Services

20%

I Adjusted EBITDA is earnings before interest, tax, depreciation, amortisation, share option charges and operating exceptional costs. Adjusted profit before and profit after tax exclude
operating exceptional costs and amortisation of intangible assets arising on acquisition.
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FINANCIAL REVIEW

DISTRIBUTION CHANNELS

Insurance Services Marketing Service
11 % Agreements

27%

Own Funds

1%

Valuation Services

26%

Panel Management

9%

Marketing Services

Mortgage Services

Panel Management

Valuation Services

Own Funds

Insurance Services

Mortgage Services

16%

EBITDA" Margin

% Division  Growth Quality Margin
27% -21.9% Repeat High
16% -1.3% ADV High
9% -50.2% Repeat Low
26% -34.8% Repeat Low
1% -0.9% AUM High
1% 1.6% ADV High

£20.6m

£5.3m

25.6%
—
|
|

I Adjusted EBITDA is earnings before interest, tax, depreciation, amortisation, share option charges and operating exceptional costs. Adjusted profit before and profit after tax exclude

operating exceptional costs and amortisation of intangible assets arising on acquisition.



24 | FINTEL RESULTS FY2020

FINANCIAL REVIEW

FINTECH & RESEARCH EARNINGS ENHANCING RESULTS IN 2019 AND 2020

Other Services 4%
% Division  Growth Quality Margin
Product Ratings 47% 35% Subs High
Software 49% 31% Saas High
Other Services 4% -14% Medium
Software
49% Product Ratings
47% Revenue £15.3m
EBITDA™ £6.6m
EBITDA" Margin 43%
|
-
]

I Adjusted EBITDA is earnings before interest, tax, depreciation, amortisation, share option charges and operating exceptional costs. Adjusted profit before and profit after tax exclude

operating exceptional costs and amortisation of intangible assets arising on acquisition.
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FINANCIAL REVIEW

CASH FLOW™ CONVERSION

Adjusted EBITDA 17.7
Working Capital Movement (3.5)
Corporation Tax paid (2.3)
Capital expenditure (0.2)
Development expenditure (1.9)
Net interest payable (1.0)
Lease payments (0.7)
Free cash flow 8.2
Conversion (%) 46%

*3 Free cash flow conversion is calculated as adjusted EBITDA, less working capital movements, lease payments, CAPEX, development expenditure, corporation tax

paid and interest, as a percentage of Adjusted EBITDA.

Cash flow™ conversion of
Adjusted EBITDA

69% (2019:46%)

Including non-recurring
CAPEX of £1.0m



26 | FINTEL RESULTS FY2020

AGENDA

FINTEL OVERVIEW

HIGHLIGHTS
— Financial

— Operational

APPENDICES

b
1

..I"I



27 | FINTEL RESULTS FY2020

STRATEGIC FOCUS - Core™ Business

5-7% 35-40% 70-80% SAAS & SUBS
REVENUE GROWTH MARGIN EARNINGS QUALITY

T

b=

Z~

DIGITISATION —
[
| |

*Figures exclude non-core revenues from Panel Management, Surveying and Employee Benefits software
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STRATEGY

REVENUE GROWTH $ ...... MARGIN

DDD « Growth in infermediary customers |:| + Value pricing
* Increase ARPC » Upsell through digital portals
« Growth in Fintech * NEW Fintech modules

« Growth in Research

EARNINGS QUALITY — DIGITISATION
h=:
* Increased SaaS and Subs </£' « Grow and develop the digital platform
"  Digital products » Provider and adviser portals
« Cost efficiency « Distribution as a Service
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STRATEGY — INVESTING IN TALENT

STRENGTHENING OUR TEAM

CFO Fintel - David Thompson (Apr 21) FINTEL"-
COO - Kyle Augustin (Apr 20) |

CEO Defaqto — John Milliken (Mar 21) |
Director Analytics — Chris Deavin (Sep 20)

S, | SimplyBiz defagto
Digifql Team - Ed RycrOﬂ' (MOy 20) The UK's number one provider of The UK's leading financial information
outsourced compliance and business

business, helping financial institutions,

HR DireCfOr _ Emlly BlOin (Sep 20) support to directly authorised advisers. advisers and consumers to make

better informed decisions.

NED Fintel — Imogen Joss (Jan 21)
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Outlook & current trading

Positive market dynamics and strong start to 2021

* Trading marginally ahead of expectations Connecting
& enabling... Through...
Product — - | Technology
. ) Providers People
* Positive market dynamics Intermediaries Insights
Consumers -

- On frack to achieve full year targets o o

FINTEL

IHEPIRING BETTER OUTCOMES
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APPENDIX

CASE STUDIES — ENABLING CHANNEL PARTNERS TO REACH THE MARKET

KEY STRATEGIC PARTNER DISTRIBUTION AS A SERVICE POWERFUL MARKET INSIGHTS MUTUALLY ALIGNED

“Their marketing and fraining activity
creates the clear understanding of
Premier Miton solutions for financial
advisers.

Target market data enables clients to
receive relevant outcomes from their
investments

We understand how and when our
products are used across a broad
range of advisers, supporting our
product governance and product
development processes.”

Mike Hammond,
Distribution Director

L,
Premier Miton

INVESTORS

“They have always been ahead of the
curve in their developments for
advisers, and similarly in the evolution
of distribution activities for us.

We have always valued the
marketing and events services, and
the recent development that bring
data and connect our solutions to the
market take it to a different level
again.

They answer the real challenges of
taking products fto market and we
look forward to working with them for
many years.”

Rob Thorpe, Distribution Director

oo O

“We have really been able to see the
power of their data and insights intfo
market dynamics and trends.

The power of their call campaign
takes away the heavy strain from our
distribution teams.

They deliver warm targeted activity
for us to act on.

Going forward | see them as a vital
part of our distribution strategy.”

Mark Baldwin, Distribution Director

Vitelity

“We work to mutually advance of our
offerings, a really important
relationship in the near, medium and
long term.

| would like to think we can double our
revenue spend in the next 2-3 years.

We are ethically, morally and
economically aligned.

This business is a very high-class
operation”

Phil Smith,
CEO Embark Group

embark’

group
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APPENDIX

MORTGAGE COMPLETIONS

£13.76bn

4.3%

MARKET
SHARE

4.1%

MARKET
SHARE

2018

. SimplyBiz Mortgages
. Mortgage Advice Bureau
. Tatton (Paradigm Mortgages)

£16.46bn

4.3% B £9.86bn*

£8.39bn* MARKET
SHARE

2019 2020

*Year end 31st March

**UK Finance; £242bn total lending estimated for 2020. Intermediary
Mortgage Lenders Association; 2021 forecast is £283bn (excluding product
transfers) 2018 total lending estimated £269bn market (exc PT's) , 2019 est
£268bn market (exc PT's). Lending figures include product transfers. Market
share figures exclude product transfers.
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PENDIX

THE UK ADVISORY MARKET 2020

-
=
m
wn

HAPE OF THE FINANCIAL ADVICE MARKET

5,236 authorised firms

e e

e =)o e e e
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|
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v

Sole traders, 2-5 planners, 6-50 planners, 50+ planners,
27’ 557 financial 2,448 firms 2,207 firms 536 firms 45 firms
advisers/ pla nners https: fwww.fea.org.uk/data/retail-intermediary-market-2019
PFS report 2020.

There are 27,557 Financial Advisers working in 5,236 Financial Advice firms(FCA Register 31 December 2019).
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THE UK ADVISORY MARKET 2020

RETAIL INVESTMENT

FIRMS IN THE INVESTMENT ADVISORY SECTOR 27,557 total advisers

Adyvice type by firmis 85%
Independent, 13% for Restricted
and 2% for both

NETWORKS & NATIONALS DA ADVISORY FIRMS

ST. JAN (firms with the category of financial adviser,
Ouilter "™ TENET three advice type by number of firms was 88% for
S i . Independent and 10% for Restricted)
FinancialPlanning
Bankhall
true potential AA ; 2
D wealtph management posntlv: el TCC

Openworko apricity
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THE UK MORTGAGE ADVISORY MARKET 2020

FIRMS IN MORTGAGE INTERMEDIARY SECTOR

IN NETWORKS DA MORTGAGE FIRMS
Mortgage
Advice Bureau

Figures from the FCA reported in July 2020 for end of 2019.
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PENDI| X proviDErR IMPACT

ot Schroders W&Mg

y
J ROYALLONDON  ApbardeenStandard

L ASSET MANAGEMENT

&NatWest T & Santander
* % Kk Kk Kk . TESCO Bank
defOCITO LYY= esure “ %% Direct Line’
| 3
X RRE AA M AVIVA “céﬁlg
Confused @ Money €
defagto GoCompare . Mdrket themarket-
ESG REVIEWED o () 1
. ter
—_— FCIII'Stone“ ‘ll.-l‘ilnﬁzcial]’lanning

#h Paradigm  bankhall’
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A P P E N D | X PROVIDER IMPACT FROM NETWORK EFFECT

Suitability Ratings
RECOMMENDATIONS MADE BY FINANCIAL ADVISERS

IN DEFAQTO'S FINANCIAL PLANNING SOFTWARE defaqto
£7.00n B o [l O e
J J
£8.0 bn
£7.0 bn Fund Reviews
£6.0 bn e
£o.0bn NETWORK EFFECT e —
£4.0bn —_—
£3.0 bn -
£2.0 bn
£1.0bn : I I I | | ‘ ESG Reviews
£0.0 bn defagto
Gb‘ CQ’ Gb‘ CQ’ Gb( CQ’ Ob‘ CQ’ Gb‘ Gq’ Gb‘ CQ’ ESG REVIEWED
NN NN N N RN NGRS C—
P AR PR AP P AR P AR AP P AP —
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PENDIX

OUR LOCATIONS AND TEAMS

- 522 staff 31/12/20

» Track record for recruiting and retaining
talent across all business areas

 High level of staff retention, average
tenure of 5 years

« Staff skill set and experience supports
contfinued operational leverage

EXPERIENCED
STAFF

LOCATIONS

Glasgow based
compliance

& business
support
business

HEAD OFFICE

/ Huddersfield
P:

anel management

& estate :/ & surveying business
planning
business
Financial
Services

Technonlogy
business

‘ Employee Benefits

Software business

Will writing
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APPENDIX

ACQUISITION FOCUS

SUPPORT SERVICES

Growth in customers and products

Compliance Support Mortgage advisers Wealth Management
Services services

FINTECH

Growth in Fintech opportunities and margin expansion

Asset Management CliEeel . Financial Advice
Mortgage Lending




43 | FINTEL RESULTS FY2020

APPENDIX

CUSTOMER ENGAGEMENT AND SATISFACTION

H2 2020
Jul - Dec

Net Members +79

Software Licenses +69

Customer 9.8

Safisfaction

Attrition 6.7%
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APPENDIX

DATA AND INSIGHTS

Firm data /
Regulatory return

CPD / qualifications
and learning needs

Back Office /
CRmM

Financial Flanning
journey

Froduct and fund

P51

|
I
1

[

Suitability

® comparison /selection

Detailed
Intermediary

& aggregated
Consumer data

Specialist
Data Science
& Analyst
Capabilities

Market
Monitor

Product
Compliance

Sales & Product
Optimiser

Product
Design
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\DIX

AWARD WINNING BRAND LEADER

money
marketing
AWARDS 19

WINNER
REV‘ RDS Technology

Award

, ) ! €D Awarps AR
WINNER WINNER \ S

Best Support Services
for Advisers

o wealth finance2017 -éTt-émrF{at o > A
Py 2018 PR— s TR SR SR , \% e e
awards  nanice | | _—emance| |alternativenvesimen investment. | | @

il Awarps ~ | | ggfif awaros
e o WINNER ey Grop b Croem e
s S Winner of sustained excellence in compliance and business advisory services —_—l
\ LL(' ‘,)J Professionsl Advissr 0)()1 3 po
o awarde Proetenst vt ()] 2
WORKSHOP AWARD WINNERS | | AWARD winners | |AWALUS awards
FINANCE OF e YEAR 201 sest MORTOAGE
AWARDS e OISTRIBUTOR bl WINNER
2016 CORPORATELivelise , OPfECiSe SimplyBiz Best Network Suppont Sevvices
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